
THE EFFECT OF SALES
PROMOTION AND STORE

ATMOSPHERE ON HEDONIC
SHOPPING MOTIVATION AND

IMPULSIVE BUYING
BEHAVIOR IN HYPERMART

MANADO CITY
by Nova Christian Mamuaya

Submission date: 06-May-2019 06:14PM (UTC+0500)
Submission ID: 1125720534
File name: JURNAL_NASIONAL_DEREMA_MEI_2018.pdf  (461.8K)
Word count: 6764
Character count: 37959





































25%
SIMILARITY INDEX

13%
INTERNET SOURCES

8%
PUBLICATIONS

22%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

THE EFFECT OF SALES PROMOTION AND STORE
ATMOSPHERE ON HEDONIC SHOPPING MOTIVATION AND
IMPULSIVE BUYING BEHAVIOR IN HYPERMART MANADO
CITY
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to Texas A & M University
Student  Paper

Submitted to University of Reading
Student  Paper

Submitted to The Hong Kong Polytechnic
University
Student  Paper

springerplus.springeropen.com
Internet  Source

repository.wima.ac.id
Internet  Source

Submitted to American University of Athens
Student  Paper

Submitted to CSU, San Jose State University
Student  Paper

Submitted to Thammasat University
Student  Paper



8 1%

9 1%

10 1%

11 1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

Student  Paper

Submitted to Management Development
Institute
Student  Paper

etd.gsu.edu
Internet  Source

Submitted to Universiti Teknologi MARA
Student  Paper

Submitted to Politeknik Negeri Bandung
Student  Paper

Submitted to Southern Methodist University
Student  Paper

Submitted to University of Northumbria at
Newcastle
Student  Paper

Submitted to University of Mindanao
Student  Paper

journal.umy.ac.id
Internet  Source

www.cbmsbm.com
Internet  Source

Mayank Dhaundiyal, Joseph Coughlan.
"Investigating the effects of shyness and



19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

sociability on customer impulse buying
tendencies", International Journal of Retail &
Distribution Management, 2016
Publicat ion

Submitted to National University of Ireland,
Maynooth
Student  Paper

Submitted to University of Lincoln
Student  Paper

Submitted to University of Greenwich
Student  Paper

Submitted to Middlesex University
Student  Paper

eprints.unsri.ac.id
Internet  Source

rassweb.org
Internet  Source

core.ac.uk
Internet  Source

www.transformingnetworkinfrastructure.com
Internet  Source

Submitted to STIE Perbanas Surabaya
Student  Paper

www.ajbms.org
Internet  Source



29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38

Submitted to KDU College Sdn Bhd
Student  Paper

Submitted to University of Liverpool
Student  Paper

Submitted to University of Huddersfield
Student  Paper

Submitted to University of Worcester
Student  Paper

www.exalogics.com
Internet  Source

elib.suub.uni-bremen.de
Internet  Source

Supriyadi Supriyadi. "Analysis Effect of
Resources and Dynamic Capabilities to
Sustainable Competitive Advantages and It’s
Implications to the Firms Performance",
International Business Research, 2017
Publicat ion

Submitted to University of Newcastle upon
Tyne
Student  Paper

Submitted to 87986
Student  Paper

epdf.tips
Internet  Source



<1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

45 <1%

46 <1%

47 <1%

48 <1%

49 <1%

Submitted to Bocconi University
Student  Paper

etd.uwc.ac.za
Internet  Source

Submitted to British University in Egypt
Student  Paper

www.managementparadise.com
Internet  Source

journal.binus.ac.id
Internet  Source

Submitted to Universitas Putera Batam
Student  Paper

Submitted to Glasgow Caledonian University
Student  Paper

fspu.uitm.edu.my
Internet  Source

serialsjournals.com
Internet  Source

jurnal.untan.ac.id
Internet  Source

unsri.portalgaruda.org
Internet  Source



50 <1%

51 <1%

52 <1%

53 <1%

54 <1%

55 <1%

56 <1%

57 <1%

58 <1%

59 <1%

ijsses.org
Internet  Source

iiste.org
Internet  Source

Submitted to Institute of Graduate Studies,
UiTM
Student  Paper

repository.unimal.ac.id
Internet  Source

Submitted to Tias Business School
Student  Paper

Submitted to ISM Vadybos ir ekonomikos
universitetas, UAB
Student  Paper

Submitted to University of Bedfordshire
Student  Paper

Submitted to University of Wales Institute,
Cardiff
Student  Paper

Submitted to Heriot-Watt University
Student  Paper

Submitted to Maastricht School of
Management
Student  Paper



60 <1%

61 <1%

62 <1%

63 <1%

64 <1%

65 <1%

66 <1%

67 <1%

68 <1%

Zakaria Wahab, Muchsin Saggaf Shihab,
Agustina Hanafi, Hera Febria Mavilinda. "The
influence of online shopping motivation and
product browsing toward impulsive buying of
fashion products on a social commerce", Jurnal
Manajemen Motivasi, 2018
Publicat ion

Submitted to The Open University of Hong
Kong
Student  Paper

e-journal.uajy.ac.id
Internet  Source

vuir.vu.edu.au
Internet  Source

ijrmb.com
Internet  Source

rhimrj.com
Internet  Source

Submitted to Lebanese University
Student  Paper

www.iiste.org
Internet  Source

www.zeepedia.com
Internet  Source



69 <1%

70 <1%

71 <1%

72 <1%

73 <1%

74 <1%

75 <1%

76 <1%

77

econjournals.com
Internet  Source

Lins, Samuel, Ádám Dóka, Ezra Bottequin, Ana
Odabašić, Sara Pavlović, Ana Merchán, Agata
Golasa, and Frida Hylander. "The Effects of
Having, Feeling, and Thinking on Impulse
Buying in European Adolescents", Journal of
International Consumer Marketing, 2015.
Publicat ion

geistscience.com
Internet  Source

onlinelibrary.wiley.com
Internet  Source

www.savap.org.pk
Internet  Source

Submitted to Universitas Negeri Semarang
Student  Paper

Submitted to Associatie K.U.Leuven
Student  Paper

Rojalin Mishra, Asmita Shukla. "Chapter 16
Counterfeit Purchase Intentions Among
College Students: An Empirical Investigation",
Springer Nature, 2015
Publicat ion

Submitted to Taylor’s Education Group



<1%

78 <1%

79 <1%

80 <1%

81 <1%

82 <1%

83 <1%

84 <1%

Student  Paper

Submitted to Asian Institute of Technology
Student  Paper

Submitted to University of Science and
Technology, Yemen
Student  Paper

Submitted to University of Northampton
Student  Paper

Shakeel Ahmad Sofi, Fayaz Ahmad Nika. "The
Role of Personality in Impulse Buying
Behavior", Jindal Journal of Business
Research, 2017
Publicat ion

Submitted to Akdeniz Karpaz Üniversitesi
Student  Paper

Murnawati, Zulia Khairani. "Store
Environmental Atmosphere on Giant
Hypermarket Pekanbaru: Do Effect on
Consumers Positive Emotion and Impulse?",
IOP Conference Series: Earth and
Environmental Science, 2018
Publicat ion

Submitted to Universiteit van Amsterdam
Student  Paper



85 <1%

86 <1%

87 <1%

Exclude quotes Of f

Exclude bibliography On

Exclude matches Of f

Submitted to Universitas Jenderal Soedirman
Student  Paper

Submitted to Universitas Terbuka
Student  Paper

Umair Akram, Peng Hui, Muhammad Kaleem
Khan, Yasir Tanveer, Khalid Mehmood, Wasim
Ahmad. "How website quality affects online
impulse buying", Asia Pacif ic Journal of
Marketing and Logistics, 2018
Publicat ion



FINAL GRADE

/0

THE EFFECT OF SALES PROMOTION AND STORE
ATMOSPHERE ON HEDONIC SHOPPING MOTIVATION AND
IMPULSIVE BUYING BEHAVIOR IN HYPERMART MANADO
CITY
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13

PAGE 14

PAGE 15

PAGE 16

PAGE 17




	THE EFFECT OF SALES PROMOTION AND STORE ATMOSPHERE ON HEDONIC SHOPPING MOTIVATION AND IMPULSIVE BUYING BEHAVIOR IN HYPERMART MANADO CITY
	by Nova Christian Mamuaya

	THE EFFECT OF SALES PROMOTION AND STORE ATMOSPHERE ON HEDONIC SHOPPING MOTIVATION AND IMPULSIVE BUYING BEHAVIOR IN HYPERMART MANADO CITY
	ORIGINALITY REPORT
	PRIMARY SOURCES

	THE EFFECT OF SALES PROMOTION AND STORE ATMOSPHERE ON HEDONIC SHOPPING MOTIVATION AND IMPULSIVE BUYING BEHAVIOR IN HYPERMART MANADO CITY
	GRADEMARK REPORT
	FINAL GRADE
	GENERAL COMMENTS
	Instructor




